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Takeaways

« Consumers are unhappy but are expressing their anger through changes
in elected officials rather than changes in spending.

« Consumer spending remains the engine of growth for the economy but
remains concentrated in the top 20% of income earners.

* Despite the challenges and shocks, the economy has been resilient and is
still growing.

« Expect interest rates to be higher for longer unless economy deteriorates

. Iﬂnore the noise of politics and the media, prepare for the risks, seek out
the opportunities.
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Why Are Consumers Upset?
Housing Affordability

Expenses as a Percentage of Income

70.0% . . .
National Association of Realtors

Median age of homebuyer: 59
Median age of 1st-time homebuyer: 40 ., ..,

62.1%

60.0%

50.0%

40.4%

40.0%

30.0%

20.0%

10.0%

0.0%
Mortgage/Income Mtg., Taxes, Ins.,Util.Income Mtg., Taxes, Ins.,Util, PMI, Maint./Income

eeeeeeee



Why Are Consumers Upset?
Inflation

Energy Inflation

Year-Over-Year Change
As of 9/30/26

Food Inflation

Year-Over-Year Change

Sugars & Sweets as of 9/30/26 I 5.5%

4.0%
Other Food Away From Home ’
I 3.8%
I 3.8%

I 3.8%

Food at Employee Sites & Schools

Fuel Qil 74.2%

Full Service Meals & Snacks

Nonalcoholic Beverages & Beverage Materials

Other Motor Fuel 60.9%

Fruits & Vegetables

Limited Service Meals & Snacks

I 3.7%
I 3.2%

Other Miscellaneous Foods I 3.1% Unleaded Regular Gas _ 35.2%
Spices, Seasonings, Condiments, Sauces I 3.1%
Other Fats & Oils I 3.0%
Unleaded Midgrade Gas ||| NN 3%
Soups 1 2.8%
Food from Vending Machines & Mobile Vendors 1 2.0%
Cereals & Bakery Products :1.8% Unleaded Premium Gasoline _ 28.9%
Meats, Poultry, Fish, & Eggs g 0.3%
Snacks 0.3% B Natural Gas - 6.0%
Dairy & Related Products -0.7% EE
Frozen & Freeze Dried Prepared Foods -0.8% [EE
Baby Food & Foormula 1.0% I erectricity Il 44%
Salad Dressing -1.2%

Butter & Margarine

-7.6% [

Propane, Kerosene, and firewood
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Why Are Consumer Upset?
Jobs Creation

Five Year Change in Nonfarm Payrolls

Total 10,721,500
Healthcare & Social Assistance 3,885,500
Leisure & Hospitality I 2,015,000
Government ] 1,305,000
Construction I ] 849,000
Professional & Business Services 1 731,000
Other I 467,000
Private Education 1 372,800
Transportation & Warehousing T 316,900
Wholesale Trade . 25900 Four Lowest Paying Industry Sectors Accounted for 61% of Jobs Growth
Fmai?:':::::j f :::::: Four Highest Paying Industry Sectors Accounted for 1% of Jobs Growth
Retail Trade B 153,200
Utilities 1 65200
Mining & Logging I 36,000
Information (204,000) 1N
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Why Are Consumer Upset?
Wage Growth

Average Weekly Earnings by Industry Average Weekly Earnings Year-Over-Year Percentage Growth
Total $1,307.04 Total I ;.7
Utites | sadares Utiities I 7.c%
Information | $2,060.90 Construction NN ¢.1%
Mining & Logging | $1,930.63 Mining & Logging N 5.6%
Financial Activities | $1,865.25 Manufacturing TN 5.1
Professional & Business Services | $1,702.00 Retail Trade I 4.3%
Construction | $1,655.98 Information [N 3.7%
Wholesale Trade | $1,579.61 Professional_& Business DN 3.6%
Services
Manufacturing | $1,508.22 Leisure & Hospitality [ 3.5%
Transportation & Warehousing | $1,237.57 Financial Activities [N 3.2%
Education & Health Services | NENENGNGTNGINGNGNEEE $1.202.78 Other NN 3.2%
Other | $1,105.20 Wholesale Trade [N 2.9%
Retail Trade | $801.81 Education & Health Services NG 2.3%
Leisure & Hospitality T ] $609.45 Transportation & Warehousing N 1.2%
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State of the Economy
Low Fire Environment

Initial Claims 4-Week Moving Average
Source Department of Labor as of 10/24/26

700,000
600,000
|
500,000
400,000 ‘ | 404,250 (. ‘ [
300,000 318,750 287 000 ‘
’ 290,750
266,750
200,000 221,250
179,750 196,750
100,000
2 A B D> DO @ O A A DD DO OO AL D DD DO O DO DD DAY D O O B A
ARSI RGN R SR A ST G SRS S g PSR T AR R P
B 99 & S ) N ,\9 %9 Q55 N ,59 > 69 ‘b'Q Q’Q ,\9 S b? o ,\9 o QQ 2 ,,)9 (,)9 Q,55 %9 QS ,\9 b VQ « ,\9 Q,Q Qﬁ S ,59 69 <
& &YV YA W NN XIS NY SN PTHNITFP IV HEQ &G &P
FFEF TS FFEFFF LS T T LT T T TSI S S S S SS S

u WashingtonTrust Bank

Member FDIC



ing is Resilient

Real Personal Income vs Real Personal Spending

State of the Economy

Income Growth is Slowing, Spend

Source: Bureau of Economic Analysis as of 9/30/26
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2.1

Source: Bureau of Economic Analysis as of 9/30/26

Despite an Unhappy Consumer,
The Economy Remains Resilient and Continues to Grow
Real Gross Domestic Product = Year-Over-Year Change
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Rate Outlook

* Short-Term Interest Rates
e Inflation is the Federal Reserve’s focus
 Does the Federal Reserve need to raise short-term rates?

* Long-term rates
* Expect 10-year Treasury to remain volatile
« Expect 10-year Treasury to trade between 4.0% to 5.5%

* 30-year Mortgage Rates
« Expect 30-year mortgage rate to remain between 6.5% to 8.00%
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